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CALL FOR PAPERS
Slow tourism is relatively recent but it is already widely used to promote new places for international tourism in a sustainable key, encouraging innovative travel experiences: historical trains, cultural routes, walks and cycle tracks, horse drawn trips, nautical tourism, etc. The importance of this sector is also clear, for example, from the choice of the Italian government to indicate 2019 as the National Year of Slow Tourism; however, it seems a critical challenge for all the Mediterranean countries. Investing in slow tourism means investing in the protection and regeneration of places, memories, local know-how, and try to empower and connect places and regions.
People interested in making presentation at the IX AssMed Conference are invited to submit an abstract (no more than 2,500 characters spaces included) to one of the following sessions: 

1) Pedestrianism and attractiveness of urban tourist spaces in Mediterranean cities

2) Networking in Mediterranean tourism: participatory government practices for the development and enhancement of local tourism

3) God can wait, tourist coaches cannot!

4) Slow food and Tourism

5) Slow Tourism as a Passport to development: Perspectives and influences of the social and cultural effects of tourism in developing countries and general welfare.

6) Literary tourism as a tool in the development of a sustainable destination

7) Tourism for Tomorrow: Travel Trends across Generations
8) PPP Models for sustainable tourism in order to achieve sustainable development goals – Role of Educational Institutions
9) Root tourism 

10) Meeting and socialization. Experiences and perspectives of social tourism in the Mediterranean countries
The submission must be sent through the Submission Form (see page 5) by the 16th of July 2019 to the AssMed President (tullio.romita@unical.it) and in CC to gabriele.manella@unibo.it, ivonaj@t-com.me, and the session chairs.
A feedback about the proposal will be given from the Scientific Committee by the 22nd of July.
In case the proposal is accepted, for publication purpose, participants are requested to send the full paper by the 31st of December 2019. Papers must range from 25.000 to 40.000 characters spaces included, and they must be written in one of the three official languages of the conference: English, French or Italian. Rich Text Format (RTF) is required. As regards quotations and bibliography, see at: http://tim.thorpeallen.net/Courses/Reference/Citations.html 
Conference fees are: 
a) 90.00€ (early bird rate, for payments from July 23 to August 9); 
b) 150.00 € (full rate, for payments from August 10 to September 16). 

For undergraduate and graduate students, the fee is 20.00€ (which can also be paid upon arrival to the conference).

Participants are invited to send a copy of the receipt for the payment of the registration fee by September 16 at one of the next mail addresses: ivonaj@t-com.me or natashak@t-com.me , or to the following fax number: + 382 32 325 049.
For any information send an email to Ivona Jovanović ivonaj@t-com.me (for information in French) and natashak@t-com.me (for information in English and Italian).

The conference fee must be paid using the following instructions:

For participants from Montenegro:
Receiver: FAKULTET ZA TURIZAM I HOTELIJERSTVO – KOTOR

Account number: 510-2163-50

Participants are invited to send a copy of the receipt for the payment of the registration fee by September 16 at one of the next mail addresses: ivonaj@t-com.me or natashak@t-com.me , or to the following fax number: + 382 32 325 049.
For participants outside Montenegro:

Field 56- Intermediary Bank:

Swift Address: COBADEFF

Name: Commerzbank AG Frankfurt/Main, Germany

Field 57- Account with Instruction:

Party Identifier: 400876851700 EUR

Swift Address: CKBCMEPG

Name: CRNOGORSKA KOMERCIJALNA BANKA AD PPODGORICA

Field 59- Beneficiary Customer:

Account: ME25510000000000014008

Name and Address: UNIVERZITET CRNE GORE

         FAKULTET ZA TURIZAM I HOTELIJERSTVO – KOTOR

         MONTENEGRO

Kotor: info about the city and accommodation

Kotor is located along one of the world’s most famous fjord – the Bay of Boka Kotorska. Surrounded by the mountains, the Old City is a well preserved town typical for the Medieval period, built between the 12th and 14th century. The City lays in the shadows of the Saint John’s Hill which walls, that protecting the town, are the fortification masterpiece. Medieval architecture and numerous monuments of cultural heritage have made Kotor a part of UNESCO’s World Natural and Historical Heritage site list. Through the entire city the buildings are intersected by narrow streets and squares. Cathedral of St Tryphon is at the center of one of these squares. It’s a monument of Roman Culture built in 1166 and just near of this symbol of the City is located the Faculty of Tourism and Hotel management where the conference will be held.

Boutique Hotel Astoria is located in the heart of old town, more precisely in the UNESCO-protected 13th-century Buca Palace in the heart of Kotor's historic quarter. There is a obvious combination of stone elements and modern design all over the hotel.

Hotel Marija is located within the walls of the Old Town Kotor. Through these years can be characterized best by satisfied customers, domestic and foreign, who keep coming back, as well as many prestigious awards which have marked its business. 

Boutique Hotel Hippocampus is chic and romantic hotel in Kotor's Old Town, completed with delectable restaurant and enchanting roof terrace. Boutique Hotel Hippocampus is the winner of the Wild Beauty Award 2012 for the best new hotel in the coastal part of Montenegro. Hippocampus is the winner of the Wild Beauty Award 2012 for the best new hotel in the coastal part of Montenegro.

Historic Boutique Hotel Cattaro is located in the heart of the medieval, seaside Old Town of Kotor. Situated on the town's main square, it occupies a significant portion of the town's walls. Hotel is decorated and designed to revive Kotor's rich history and cultural inheritance, including art-adorned interiors inspired by the sea. And still, this hotel – built within UNESCO-protected walls – offers all the comfort you need. Hotel has two on – site restaurants that serve a variety of domestic and international dishes. Conference room/banquet hall hosts as many as 70 guests.

Huma Kotor bay Allure Palazzi is stylish yet simple and functional, hotel within Dobrota Palazzi resort equally suits guests with the most sophisticated demands looking for finely-tuned, personalized services, as well as families, couples and all other “escapists” from daily routines. Guests have access to three restaurants with unparalleled gastronomic cuisine with Mediterranean influence, along with a VIP poll cocktail bar, lounge bar, beach snack bar, and sweet corner at the beach promenade. 

Hotel Forza Terra is located in Dobrota, on the edge of Kotor Bay. It is the highest-rated hotel in the region. The exterior of the Forza Terra boutique hotel and SPA is inspired by the history of Kotor and this area of the Mediterranean, which is abundant with cultural monuments from the epoch of Venice, Austro-Hungary and France. 

Hotel Vila Panonija A minute's walk from the nearest beach on the Bay of Kotor, this relaxed hotel is 2 km from the hilltop medieval Castle Of San Giovanni and 9 km from Tivat Airport. 
Stylish rooms with wood floors offer Wi-Fi access and flat-screen TVs, plus minifridges and en suite bathrooms. All have balconies; some feature bay views.Amenities include a relaxed restaurant with exposed wood beams, and an outdoor terrace with umbrella-shaded tables and chairs.
Hotel Monte Cristo is 4-star hotel placed in Kotor Stari Grad district of Kotor, next to Bay of Kotor. The centre of Kotor is 10 minutes' walk away. Monte Cristo venue offers bright rooms with a mini bar, a kitchenette, a cupboard, a sofa and a work desk. The rooms come with a hairdryer, a spa bathtub and a shower cap. The terrace is daily open for breakfast. The area has Scorpio serving Mediterranean and Italian cuisine.

Hotel Rendez Vous is set on the main square of the UNESCO protected Old Town of Kotor surrounded by St. Luka, St. Nikola and St. Ozana Churches. It offers a restaurant with a terrace and free Wi-Fi. All of the rooms at Rendez Vous are decorated in pastel shades, feature hardwood floors and offer beautiful views of the surrounding historic buildings. Amenities include air conditioning, satellite TV and a minibar. The restaurant serves fresh Adriatic seafood, Montenegrin dishes and international classics. A bar includes a terrace set directly on the main square. Free parking at a nearby location is also available. Pets are allowed. Charges may apply.
Hotel Bokeljski dvori is located on the coastal road running from Kotor to Tivat, at the foot of the green belt of Mt Vrmac. The hotel is 3 km from Kotor Old Town, 11 km from Tivat Airport and 8 km from the Lepetani-Kamenari ferry. Just 10 meters from the hotel there is a beach stretching for some 200 meters. Hotel itself is an oasis of peace and a great place to relax amidst the rich Mediterranean vegetation. It is known for the traditional friendliness of its staff, hospitality and quality of service that it offers. It has been in business continuously for 35 years. It is open to all, and offers the following types of service: Bed and breakfast, half-board and full-board. 
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1) Pedestrianism and attractiveness of urban tourist spaces in Mediterranean cities

Chairs 

Letizia Carrera, University of Bari “Aldo Moro”, letizia.carrera@uniba.it
Matteo Colleoni, University of Milano-Bicocca, matteo.colleoni@unimib.it
Session contents 
In a phase like the present one, characterized by the frequent and widespread use of private motorized means of transport, pedestrianization and walkability are increasingly considered elements of quality and correct use of urban public spaces. 

The possibility to access and walk in the city, as also the possibility to have suitable areas for walkability, has become an objective of urban marketing policies aimed at revitalizing and increasing the tourist attractiveness of places. Moving on foot can represent a multisensory experience that allows urban subjects, citizen or tourists, to feel part of the places they are walking through, savoring signs, imagines and immaterial elements that make up the atmosphere of the city. Walking, as opportunity to experience places, although already known in the past (especially in the higher social classes, as flâneurs and élite tourism) is now affecting increasing numbers of travelers, who seek narrative places starting from new and innovative paths. Only a direct and slow experience can give them this emotional knowledge of urban places. 

However, there are still a lot of limitations that hinder the practice of walking. The difficult pedestrian access to tourist areas is just the first example. The possibility of walking in the historical centers of many Mediterranean cities encounters limits of inadequate paths (especially for the weakest travelers). In addition, there are problems for the presence if unsafe areas (or perceived as such) or the customs and regulatory system (formal and informal) of different socio-cultural contexts that can play a facilitating role or inhibit the practice of walking. 

The panel welcomes theoretical or empirical contributions on the issue of walkability and attractiveness of tourist places in the Mediterranean cities, with particular attention to proposal focused on walkability as a social practice and as a narrative experience; intermodal transport; policies and politics for the pedestrianization and regeneration of historical centers and urban tourist projects to overcome problems that limit the practice of walking; finally, integration between tourism policies and urban policies. 

2) Networking in Mediterranean tourism: participatory government practices 
for the development and enhancement of local tourism

Chairs 

Gabriele Manella, University of Bologna, gabriele.manella@unibo.it
Paola de Salvo, University of Perugia, paola.desalvo@unipg.it
Session contents 

Tourism in recent decades has opened many opportunities for places that did not have a tourist vocation and were unknown and excluded from this sector. Today, thanks also to the great development of transport and communications, these places can find their own niche in the global market, which also continues to grow and sees the competitors increasing exponentially. 
Being alone in such a context has no sense: almost no place could withstand such a competition.
In recent years, moreover, the presence of proposals for local participatory government has become more evident, with frequent efforts to combine social and economic development with the sustainable one. These actions are characterized by the multiplication and differentiation of decision-making and policy implementation sites, and they involve the participation of private actors, no profit subjects and other public and private networks.

This trend to open the territory towards numerous partnerships also characterizes the local development tourism policies. In particular, the “minor territories” are places of frequent experimentation of opening processes that facilitate the dialogue between the several components of the territorial identity, and they result in the creation of strong local networks. The governance of tourism in these areas becomes a complex system with the promotion of values, use of know-hows and relations with political and governmental actors, within a participatory frame that supports the creation of networks about the protection and enhancement of local heritage. Numerous expressions of knowledge represented by active citizenship work together now, especially in the small regions, within action programs to enhance local identity and culture, such as Cittaslow.

The increase in tourist destinations, therefore, makes the role of territory more important as well as its skill to self-organize through the synergy of places, actors, products and experiences that can be proposed to the tourist.

This panel aims to collect research, practices and case studies (whether successful or not) to understand how local tourism development networks have affected the territories and which social and economic processes have been activated, as well as which role has been played by public institutions, private actors, and the grassroots movements. Case studies, analysis of tourism enhancement strategies at local, regional, national or international level will be considered as well as more theoretical proposals about these topics.
3) God can wait, tourist coaches cannot!
Chair
Joe Inguanez, DISCERN Malta – Institute for Research on the Sign of the Times, joe.inguanez@gmail.com
Session contents 

Religious tourism is one of the earliest forms of this phenomenon. This is mainly for two reasons:

(a) Human search for the Holy, the Totally Other, which translated in a secular language one can call the exotic;

(b) Archeological remains show us that religious site, from temples to totems always included an artistic element which is/was attractive even beyond its religious significance.  

This type of tourism started as slow tourism: a tourist of reflection, prayer, and appreciation. One would normally experience religious effervescence and personal change; sometimes from impurity to purity so common in preliterate religions

In the modern age, this tourism tends to be, more and more, fast tourism. The main features causing this change were new means of transport, the economy of time: the short stay tourism, the transformation of the sacred space into a tourist site.

The end result is a change in the meaning of religious tourism.

4) Slow food and Tourism

Chair
Ilija Moric, University of Montenegro, imoric@t-com.me
Session contents 

The aim of this session is to provide an overview of different experiences and good practices in development of slow tourism, to improve understanding of the challenges in dynamic economic environment. This will be good opportunity for academics and practitioners to share theories and practices with each other, and it will serve as a collaborative venue for meaningful exchange and syntheses. 
Moreover, this session will focus on how industry best practices have benefited from, and contributed to, theoretical and practical developments. 
A special focus will be on slow food, as significant input for modern cultural and sustainable tourism, together with insight into the role of local producers, their involvement in tourism development and strategies. 
Concept of slow food and slow tourism represents an interdisciplinary approach that can contribute to creating more efficient strategies for destinations, especially in Montenegro as a transition economy.
5) Slow Tourism as a Passport to development: perspectives and influences of the social and cultural effects of tourism in developing countries and general welfare

Chairs
Nevila Furxhiu, University of Tirana, nkocollari@gmail.com
Pranvera Resulaj, University of Vlora, pranveraresulaj@yahoo.com
Session contents 

The main goal of this session is to propose a model based on the measurement of social and cultural impact of slow tourism, which affects and creates tools that reduce poverty and the individual welfare differences.

Doing slow tourism helps people (both tourist and locals) to better understand the nature, environment and the community, to better valorize the lifestyle and behaviors of residents and to have new ideas for quality, sustainability and regional development. 

We need to begin with the individuals, their needs, psychology, behaviors, perspectives, expectations, plans and strategies, because is impossible to come to sustainability without passing the “welfare exam”. At the same time, we cannot speak about tourism out of basic standards of community well-being. Developing countries does not have always the right tools to measure the impact of social and cultural potentiality in and from tourism and the reverse. 

We invite to measure and present articles or case studies about: 

· resident perceptions of slow tourism's social and cultural impacts); 
· resident perception of the improvement to community wellbeing from slow tourism; 
· discussing special/practical issues of social planning for tourism; 
· conducting qualitative research to define slow tourism, issues around slowness in human behavior and future directions for research on slow tourism; 
· exploring and analyzing the relation between effects of tourism on the quality of local community members’ life and the extent of their participation in tourism quality improvement programs;
· the role of residents’ place image in shaping their support for tourism development and perceived tourism impacts;
· exploring how social networks affect the perception of slow tourism about social sustainability;
· social networks as sustainability values for slow tourism enterprises and local communities; 
· social capital using as a dynamic of successful tourism destination planning.

Some basic pillar and issues of this session are:
1. Environmental situation and infrastructure in front of slow tourism.
2. Social and cultural effects connected with slow tourism. 
3. Economic effects compared with slow tourism.
4. Life quality improvement well-being and sustainable development.
5. Adult learning (Life Long Learning) in slow tourism context.
6) Literary tourism as a tool in the development of a sustainable destination

Chair
Jasna Potočnik Topler, University of Ljubljana, jasna.potocnik1@um.si
Session contents 

Main topics

- Literary tourism as a tool in the development of a sustainable destination.
- Tourism products based on literary heritage.
Research questions
- How can slow tourism with its many variations including literary tourism be used as a tool in the development of a sustainable destination?
- Which tourism products based on literary heritage have potential to become successful? What are pros and cons of literary trails, literary museums, literary shops etc.?

Since many European regions with rich cultural heritage have underdeveloped cultural tourism, it is often considered as one of the tools for redistribution of tourists from crowded tourist centres to less visited cultural attractions, sights, and events, such as regional museums, castles, festivals, exhibitions, concerts, etc. The challenge we are addressing in this session is how to make cultural tourism accessible, more equally distributed around some areas and centres to avoid overtourism and its damaging effects, and how to use business and development opportunities that cultural tourism offers in the regions where cultural tourism is underdeveloped. 

One of the possible tools for developing cultural tourism is literary tourism. The concept of literary tourism involves travel to a destination due to an interest in some form of literary association with that destination and is based on the belief that by visiting the literary site a visitor is able to understand the author, his life and works more than by reading literary reviews. 
Literary tourism as a type of cultural or heritage tourism, is primarily connected to visiting “both those places associated with writers in their real lives and those which provided settings for their novels”, is a phenomenon that has become an important niche in tourism, and it could be claimed that literary tourism comprises anything that is connected to literature, including literature events, performances and festivals. Yvonne Smith argues that also book signings and creative writing courses are parts of literary tourism. Her definition (ibid.) is therefore that literary tourism is “a form of cultural tourism involving travel to places and events associated with writers, writers’ works, literary depictions and the writing of creative literature”. She also points out that not only prose, drama and poetry inspire people to become literary tourists, but also biographies and autobiographies. 
According to Ommundsen, literary tourism is associated with many different activities, interests and locations: from sites that are physically associated with the lives of famous writers (houses, graves, statues, places where they studied, ate, drank, wrote, etc.) to events, tours and performances that commemorate the author and his works. The sites may simply be marked by a commemorative plaque, or they could be developed into complete tourist attractions: turned into museums, preserved or reconstructed to look exactly as they were at the writer’s time; they may also host collections of memorabilia (personal relics, photographs, paintings, letters, manuscripts, and early editions. Some museums provide audiotapes and videos as well, including readings of the writer’s work). Then there are events, tours, performances or commemoration. In Europe literary tourism is especially developed in Great Britain: nowadays, according to Watson, literary tourism is so naturalised as a cultural phenomenon that literary sites are described in guidebooks and marked on road maps. Smith also points out that in literary tourism “the customary process of reading leading to tourism (‘text-to-tourism’) can be inverted to an evolution of tourism leading to reading (‘tourism-to-text’)”. 

7) Tourism for Tomorrow: Travel Trends across Generations
Chairs 

Fabio Corbisiero, University of Naples “Federico II”, fabio.corbisiero@unina.it
Salvatore Monaco, University of Naples “Federico II”, salvatore.monaco2@unina.it
Session contents 

Slow and fast tourism: two sides of the same coin, two different ways of experiencing and conceiving tourism that are closely related to each other. These two segments jointly can return the increasingly multifaceted and fragmented image of contemporary tourist practices, which today assume more than ever the features of travelers, who model them according to their own expectations, experiences, ages. 

Slow and fast tourism are nearly biographical expressions, as well as ways of travelling: so we find on the one hand tourist experiences that favor slow rhythms, but also the desire to respect the environment and to meet and mix with the local community; on the other hand there is a more dynamic tourism, characterized by travelers who speed up their tourism experiences in order to live the greatest number of trips.

The objective of this session is to focus on changing travel experiences and delineate the profile of travelers in a generational key. In the history of tourism, the passages from one generation to another represent important moments during which tourist practices change their form, take on new configurations and situational meanings.

More specifically, the aims of this session is to investigate the relation between slow and fast tourism, favoring theoretical or empirical researches about some specific dimensions linked to the tourists’ age, including:

- Travel trends across generations

- Environmental responsibility and sustainability

- Short break: from the long journey to the weekend trip

- Design experiences

- Wellness tourism

- Reproductive tourism

- Adventure/wild tourism

- Robotics and new technologies

- Segmented tourism

- Voluntourism

8) PPP Models for sustainable tourism in order to achieve sustainable development goals – Role of Educational Institutions

Chair
Klodiana Gorica, University of Tirana, klodianagorica@feut.edu.al
Session contents 

In the last decades, many countries as well as international development organizations, are striving to identify the best models, alternatives and strategies for sustainable tourism. Many countries are facing difficulties in lacking professional workforce, which is ready to deal with a multifaceted growth phenomenon in tourism: the right type of growth is an organic growth – which is based on local resources. Organic growth is considered as one of the most common successful entrepreneurial marketing strategies which “produces” more sustainability for local economies.The main idea is to orient private initiatives and public policies in Balkan Regions towards finding and reinforcing the best strategies/models/politics for achieving sustainable tourism and sustaining the communities and local business towards sustainable tourism practices. 
This approach will be focused in three objectives: 

(i) research regenerative PPPs and other models that best support sustainable tourism; 

(ii) research the trends in the theory of sustainable management as the best model of tourism development;

(iii) how the first two can sustain the achievement of the Sustainable Development Goals and Slow Tourism. 

This session is not only aimed to analyze coherent models of sustainable development, but an integration of theory with critics, updates, success and failure cases worldwide accompanied with organizations approaches, to finalize an efficient set of models, strategies and policies to serve and support the development of tourism for sustainability in whole region. 
Expected outputs of this session are:

· Strategies and feasible models of proposed for specifically Balkan tyourism development. These models (through analyzing concrete cases) will offer sustainable alternatives for public levels and local level raise competitiveness.

· Politics in achieving the SGD 2030 through use of tourism as a tool of their fulfillment. Developed countries and those in development, have already set 2030 as the year of identification of accomplishment of set goals from UN for a global sustainable development. 

· A set of statistic indicators to orientate and cover the needs for measurement of tourism.

This session will serve in many levels:

1. Academic growth which will improve the lecturing levels and lecture materials. 

2. Network creation through bringing together specialist from different sectors of tourism industry.
3. The orientation of project proposals towards the right and successful models to build an international network, to apply for common projects that have sustainable tourism as their focus. 

The sessione contributions should include:

· Tourism market studies.
· University scholars who directly deal with education in sustainable development, entrepreneurship in tourism, culture and heritage routes products, tourism marketing, statistics in tourism.

· National expert in strategy, database and statistics in tourism measurement, geography, sociology.
· National public institutions.
· Private stakeholders.
9) Root tourism

Chairs 

Moreno Zago (University of Trieste), MORENO.ZAGO@dispes.units.it
Antonella Perri (University of Calabria), antonella.perri@unical.it
Session contents 

The expression “root tourism” is used to indicate the flows of people who spend their holidays in places where they their family members were born, and where they lived before emigrating in places where they live permanently today.

Several studies have shown that these kinds of holidays can be made through various options of stay, but the debate points out that staying in a private home is the favorite one, especially when people are also the owners of the housing unit (and it is the most frequent situation).

Other studies have highlighted the continuous decrease in the number of migrants who return home during the holidays as well as the decrease of the length of their stay. Staying for a holiday in the place of origin for even a short period of time and even only once a year, however, still means to maintain stable relation with that place and friendship with relatives and local people, and to have a home ownership is the symbol that most of all represents its attachment to the territory and the local community, and the temporary nature of living somewhere else. It is probably for this reason that the majority of emigrants had the primary objective of purchasing a house in their native places or the maintenance of an inherited house, and they rarely give it up, even if for some reason they do not return there for years (there are many cases of dilapidated buildings whose emigrant owners prefer keep them in a state of degradation and not sell them to anyone).

The phenomenon is widespread and studied in Europe, therefore it deserves a specific reflection if we consider that it has also spread to many Mediterranean countries. 
Almost all the scholars of the "root tourism" agree on the need to analyze it more deeply, since it represents a fundamental resource for economic and social development, especially for the many inland and rural areas where migrations have been more intense.

10) Meeting and socialization. 
Experiences and perspectives of social tourism in the Mediterranean countries.

Chairs 

Tullio Romita (University of Calabria), tullio.romita@unical.it
Giovanni Tocci (University of Calabria), giovanni.tocci@unical.it
Session contents 

The expression "social tourism" made its first appearance in the 1950s in an International Congress in Bern. At the beginning, this expression indicated the tourism that public institutions and non-profit organizations provided to people who were in a situation of social and economic disadvantage.

This way of understanding "social tourism" continues to be quite frequent. However, after the Montreal declaration of 1996, this expression tends to have a wider meaning: a phenomenon that favors the encounter, the socialization and the need for social relations. In other words, social tourism represents a value choice – also for the organizations that organize it – so that, through vacation, social ties are created and strengthened as well as the opportunities for cultural enrichment, promotion and enhancement of local resources.

Therefore, in a more and more complex society with strong international social conflicts, the aims of this session is proposing a collection of contributions that report experiences of international social tourism, and theoretical and conceptual considerations to reflect on the current meaning of social tourism in the Mediterranean countries as well as on the difficulties of  “conventional” tourism industry in: fostering social and friendship relations between people.

One of the aim session is contributing in offering products capable of correctly interpreting the way social tourism is understood today, developing forms of tourism compatible with the needs of young people, children, families, people with temporary or permanent disabilities.
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